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HOW TO..

onsult, Invest,

Acquire, Plan,

Negotiate...

BUSINESS OPPORTUNITIES
& CONSULTING

L MARKETING
YOUR
CORSULTING
AND
PROFESSIOMAL

SERVICES
Richard A. Connog Jr and
Jefirey P Davidson
Waiting for good “word of
mouth’ to sltract nes clienis
can be the ks of death in
N today's intensaly compeitive
profesional marketptace
You've got 1o kngw how 10 marke! your seraces
Here are sophisticaled, se1vice-onanied markaling tnch
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proach you more pr oS Iy
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preparing 2 pgul building a Reuibie sales plan, and
much more. W RS Circle W1 oo conpen.

2. BECOME A TOP CONSULTANT
How the Experts Do It
Ron Tepper
What it i Al i 'y

8. BEYOND THE
INVESTOR'S QUOTIENT
The Inner World of
Investing
Jacob Bernsiem
MBH Commodily Afvisors
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Jake Bernstein uneavelied the

t
mystery of winning imeston
behavior in his classic inves
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-..:f:____'___ for's Quatent, low he shows
how 10 ovescome Ihe Buges!
guobler— nemess of lodiy's investor—

-

¢

\

OvBrdependence on COMters
and ems” and not enough on the
real make-o-break element of investment strategy—
your own trading behaviot You'll learn how o spol losing
sttitudes and bum them it wanmng ones. keep from beng
swayed by the mob psychology of the markel pvied the fve
preates! investment blunders, and prosper in the netve

racking wearena 2Mpp 51985
Cirche 96 o0 coupen.

9. COMMON STOCKS FOR COMMON SENSE
INVESTORS

Wilkam E Mutchell and

Thomas R ireland
Trred of watchng your portioha mckel ang-geme o desth
by brokers commigsons® O of “hot s ™ that afe pid news.
by the tmi your bioker gets 10 Earnmone. speng lest
and hive mote fun 0oing i with Bitt Milchel ang Tom ire
ks TP Strategy—Total investment Portioho Panning
TIPP 3 complate, s1e-by-siep am i lets
boiid 3 portiolio of grow! mn‘r:an
walued s MY pary Bor REal with the West drscount
transaction you make! 2TSpp 985
Circta w3 sa cospan

10. A COMPLETE GUIDE TO
THE FUTURES MARKFTS

15. BASIC BUSINESS APPRAISAL

Raymond C. Miles
Agreeing on the value of 2 business is Incky, tmm:%
when negetitions get senous. Here are more than 2
sptcarhe Questions you need 1o consder in determining the
market value of any business—wheiher 10f insurance vl
#hons, buying and seling loans o estate planming—along
walh chest mtmggsmmm for making sure you get
the rght answers. pp $5085
Cirche #15 pa toupen.

16. TAKEOVER MADNESS
l:nmntc America
Back

.
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Israel Shaked
How do you get T Boone
Prckens 1o take “ng” for an an-
T 4 swer? Oe keep Ted Turner and
w Jusss Helms ot bay? lhtﬁt
exparts Alen Michel and lsran!
w i Shaked .II‘! hnding some snn
e AT vative solutions. Like the Pac
b e Man Defense Shark Repeliant
Kamjkaze and the Poison Pl
Jom them betend the hines of businesss
takeover battles—ang expiore the inl and mivicaces
Involved in the “superdalonses ApaInS! raoars like
Cart icahn: Sem n the ey prothers. end T Buone
tmsatl Power reading 350 pp $2285
Cirche ®16 on coupen.

17. ACQUISITIONS, DIVESTITURES AND
CORPORATE JOINT VENTURES
An Accounting. Tax and Systems Guide for
the Financial Professional
Joseoh M Marrs

20. DIRECT MARKETING SUCCESS

What Works and Why

Freeman F. Gosden. Jt
Whien a durect madl campaign fails—or puits bttt Than you
mm—mim 1o know why Now Freeman Gosgen -
The Direct gling Assooabon's “Wan of the Yea—ex
plains the whys betwnd spccesstul died! fesponse trom
whiy long letters pull Detter 1o why " gl 1 taflacy
Hete xie the keys 10 consisiently response (ptes n
any situabion 275 pp  $1995 ®29 se conpen.

g 21 COMPETTIOR,

B How to Get lt—How 1o
Use

m-on_afm Much MOe, -
‘_ thraugh completely legal ac-
-2 channets m

d indes to of
sources ATHpp $M95 Circle ®71 ea conpen

22. THE COPY-TO-PRESS HANDBOOK
Preparing Words and Art kot Print
Judy E Pikens
wlwmnﬂﬂmrmoﬂlrmWnrmm
L3 nnull repoft #'s exsy io piy han
num 2L me?ms‘u@u m'uwm

:swm'am o st a1 type. nd
Biow 10 breng the job in on tene ang on budget 3L pp
$400 Circle ®12 on coupan.

23. PROPOSAL PREPARATION
Rodngw 1) Stewart § Ann | Srewant

26. MAKING STRATEGY
WORK
How Senior Managers

Strategic planning was prach
catly imvented ot Harvaro Bus
ness School Now Harvards
own Dhek Hamermesh shows
how 1o make it work Drawing
on hes hrsthand experience o
companies line GE and Me
marex AN intenaews with ten
Fortune 500 CEOs. Hamermesh
shows how 10 create meanmgiul strategic goals o
et #Rcienl pranmng actimties. avoid the problems and
emplement & st ategic plan Thal will keep your coimpany
compeliive 24500 $M395  Circle S8 sncovpon.

Z7. EXPERT SYSTEMS
Artificial intelligence in Business
Paul Harmon & Dawid King
Incredible and vaiuahie detail” —Papular Computer

Expert systems—" gent” sob thats re

I 1he way we use CompUiers—can put inm company bi
erally years ahead of your competition This fasunating
thorough. ye! hon-lechmca! guads Shows you how experi
SYSIEME CIN give yOU 8 tremendous compeltive edge in
heits ranping trom insurance mrm'rma’tg‘uedlf analy
&% b prospeching for minerals 283 pp 95

Circle 877 os compon.

NEGOTIATION
& PERSUASION

28. WIN-WIN NEGOTIATING
/ Tuming Conflict into
ram——— Agreement
Fred E Jandt
You say lomato, they sy 10
mahlo. Hopeless? Not If you e
armad with the lechmgues in
Win-Wh
" “Wini-Man " l‘n;‘
stitution, mm
Great Ligator are ust 2 few of
the tactics that can pe! you
whal you want and wan ailes
These are the same tachnigues
R
abor AoTs ]
managers Putthem o work foryou 320pp 319
Circle ®28 sa coupon.

24 101 TIPS FOR SELLING FINANCIAL
SERVICES

Linda Ruchardson
A0 sales trwnes haips you hone the rarod-shap seilng
shills needed in today s Pegh- pressure Anancidl serwoed
markets Whethar you sell wLmsrmu hnanca)
planrng here are lundamentals points, and deal
e § Ut well make you mare professonal and produc
e B2oc SN0
Corcle

30. CONTRACTING WTTH THE FEDERAL
GOVERNMENT

Frank M Aiston, et al
I adte of @il the red tape mwmw‘z{ oy
mess with [he tegeral government From bve Price Wale
RS FXOETTE 0 QOVEEnMENt contracting hete are the
elyutove motivang forces Dehng povernment (eguiaton



